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Agenda

 Listen and Learn — Indigenous
Reconciliation

« FMNCP Program Overview and
Operations

« BCAFM 2026 Marketing

* Nutrition Card Operations

» Accessibility Tool Kit

« Program Advocacy

* Receive Your Materials

BC FARMERS' MARKET
< NUTRITION COUPON PROGRAM




“* These coupons have made an
Immense difference for my family.
Instead of choosing between paying
bills and buying fresh food, | can
nourish my kids with healthy, local
produce. It has changed our lives.”

 Katherine, Vernon BC
Single, Indigenous, mother of three

BC FARMERS' MARKET
“i&5 NUTRITION COUPON PROGRAM




EQUITY, JUSTICE,
DECOLONIZATION
STATEMENT OF PURPOSE

BCAFM is committed to knowledge sharing
for the gathering, raising and growing of
food, mitigating the impacts of climate
change, and works towards eradicating
poverty and inequitable gatekeeping.
BCAFM is committed to also approaching
these through a decolonization lens.
BCAFM is committed to Indigenous
Reconciliation and Indigenous Food
Sovereignty in BC and the
interconnections between farmers
markets and thriving Indigenous
communities. BCAFM will focus its EJDI
actions to actively engaging in movements
to ensure all BCresidents have sufficient
income and resources so they can afford
to buy healthful and culturally appropriate
foods; prioritize dismantling systemic
barriers that restrict access to spaces and
knowledge for growing, raising and
gathering food.
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BCAFM Listen + Learn
Indigenous Reconciliation
Survey

https://form.jotform.com/261185229222049




About

Farmers’ Market Nutrition
Coupon Program

BC FARMERS' MARKET
“&& NUTRITION COUPON PROGRAM




FMNCP Objectives

* |Nncrease access to healthy
local food for lower-income
pregnant people, families
with children and

seniors/elders

« Toimprove the health of
lower-income British

Columbians




FMNCP Objectives

To improve the
economic prosperity
of British Columbia
farmers who sell at

BC farmers' markets.

Lillooet Farmers Market and Emily Lorenz
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for 2026

Nutrition Card

expands to
53+ communities
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2026 BC FARMERS' MARKET NUTRITION COUPON PROGRAM
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18 BC FARMERS' MARKET i BC FARMERS' MARKET ' BC FARMERS' MARKET
NUTRITION COUPON PROGRAM | NUTRITION COUPON PROGRAM | NUTRITION COUPON PROGRAM
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2026 BC FARMERS' MARKET NUTRITION COUPON PROGRAM

Community Partner: Please keep this top portion for reporting purposes

BC FARMERS' MARKET

NUTRITION COUPON PROGRAM |
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'VENDORS DO NOT GIVE CHANGE
EXPIRES ON DEC 20, 2026

BC FARMERS' MARKET
NUTRITION COUPON PROGRAM
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This coupon can be spent an:
8 HONEY
FISH, SEAFOOD & MEAT

% FRESH VEGETABLES,
FRUITS & HERBS

(), DAIRY & EGGS
5 FOODPLANTS

Additional Paper
Version

Feeding Futures

Most likely to be seen in these communities

* Vanderhoof

* Burns Lake

* Delta

* Kimberley

* [Invermere

e Golden

* Penticton (Nutrition Cards)
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Administering the Farmers’ Market
Nutrition Coupon Program
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FARMERS MARKETS

Your Role and Responsibilities
\“ 1




Impact on BC Farmers
in 2025

1,211 farmers/producers redeemed coupons and

Accepted Here were reimbursed 100%
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Participants spent an average of $10 of their own
money each market visit.

* Income from coupons $3.7M
* Est. Income from participants $1.7M.
* Total direct funds to BC farmers $5.4M.

BC FARMERS' MARKET
<z~ NUTRITION COUPON PROGRAM

IEFarmers Market & Thomas Nowaczynski :



FARMERS MARKETS

ENROLL VENDORS

« At every farmers
Mmarket the vendor
attends.

e Thereis an additional,
simple registration for
Nutrition Card
Markets

BC FARMERS' MARKET
i NUTRITION COUPON PROGRAM

Vendor Enrollment Form

NAME OF VENDOR

BUSINESS NAME

EMAIL

D | have read the BC Farmers’ Market Nutrition Coupon Program
guidelines, and | agree to follow the rules for accepting
FMNCP coupons.

D | agree to share my contact information with the BC Farmers’
Markets to receive updates and information about vendor
opportunities. (Optional)

Print Name Date

Signature




FARMERS MARKETS

INFORMATION
FOR ELIGIBLE
VENDORS

BC FARMERS' MARKET
NUTRITION COUPON PROGRAM

Vendors Eligible for
the FMNCP

About the Program

The BC Farmers’ Market Nutrition Coupon Program helps
people with lower incomes access fresh, local food. At the same
time, it supports BC farmers and strengthens local food systems.

In 2026, the program will run in over 90 communities, helping

more than 12,000 families, seniors/elders, and pregnant people
buy healthy food.

Questions or Need More Information?

Ask your farmers' market manager or
contact us, BC Farmers’ Markets:

. nutrition@bcfarmersmarket.org

. bcfarmersmarket.org/coupon-program

The BC Farmers’ Market Nutrition Coupon
Program is supported by the Province of BC.
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FARMERS MARKETS

INFORMATION
FOR ELIGIBLE
VENDORS

Guidelines for Accepting Coupons

Follow these rules to accept coupons:

M A welcoming experience: Program participants come from
all walks of life. Treat everyone with kindness and respect to
make the market a safe, stigma-free place for all.

M Enroll in the program: If you sell eligible items, you must
sign up to accept coupons at each market you sell at.

No change for coupons: You cannot give cash back for
coupons.

Accept only from customers: Do not take coupons from
other vendors who've already accepted them.

Check the dates: Coupons can only be accepted between
June 15 and December 20, 2026. They expire after that date
or after the market season ends, whichever comes first.

Accept 2026 coupons only: Coupons from previous years
are not valid.

Market-redempton use: Coupons can only be used at
participating farmers’ markets—not at farm stands or other
locations.

N 8 ] § 8

Hand in coupons at the same market: Submit the coupons
you accept to the same market where you received them.

M Understand reimbursement: Your market manager will
explain how to get paid for the coupons you accept.

What happens if guidelines aren’t
followed?

¢ Your market might not reimburse you for improperly
accepted coupons.

¢ You could lose your ability to participate as a vendor at the
market.

Coupons Can Be Used To Buy:

Green
Coupons

() FRESH VEC

Coupons CANNOT
be used to buy

ﬂ Prepared or
processed foods.

For example, you
cannot Use coupons
to buy dried fruit,
preserves, pickles,
sandwiches, bread,
baked goods or

e beverages.

How Do Participants Get Coupons?

*

Community partners distribute coupons: Your market works
with local organizations to identify families, seniors/ elders,
and pregnant people who qualify for the program.

Weekly distribution: Participants usually get $27 in coupons
each week for about 16 weeks.

Food literacy support: Community partners may also help
participants learn about healthy eating and cooking.

==



FARMERS MARKETS

INFO FOR
VENDORS
WITHOUT
ELIGIBLE
ITEMS

=mes[8) BC FARMERS' MARKET

NUTRITION COUPON PROGRAM

Information for Vendors

Who Can’t Accept Coupons

The BC Farmers’ Market Nutrition Coupon Program (FMNCP)
helps people access fresh, healthy food while supporting BC
farmers and building stronger local food systems across BC.

How Does the Program Work?
Where do people get coupons?

Community erganizations give coupons to people with
lower incomes, including families, pregnant individuals,
and seniors/elders.

Who funds the program?

The program is funded by the Province of British
Columbia and other supporters.

Coupons Can Be Used To Buy:

Coupons CANNOT
be used to buy

X Prepared or
processed foods.

For example, you

cannot use coupons
to buy dried fruit,
preserves, pickles,
sandwiches, bread,
baked goods or

R beverages.

What You Need to Know

What if someone tries to use coupons for my non-eligible
items?

Coupons can only be used for specific items like fresh fruits,
vegetables, and other farm fresh foods. If someone offers you
coupons for items that don’t qualify, kindly let them know and
direct them to vendors selling eligible products. If they insist,
inform your market manager.

Can | accept coupons to buy items from other vendors?

No, this is not allowed. Coupons cannot be sold, traded, or used
by vendors to buy products.

Why can’t coupons be used for all items?

The program focuses on helping people buy local, nutritious
foods directly from BC farmers who sell at BCAFM member
markets.

How Does the Program Benefit
Everyone?

Even if you don't participate directly, the program benefits the
whole market! Many people with coupons also make extra cash
purchases, which can help your business, the market, and your
community.

Questions? For more information, talk to your market

organizer or contact us at:

. nutrition@bcfarmersmarket.or

. bcfarmersmarket.org/coupon-program

Thank you for supporting this program! For over 13 years, the
FMNCP has helped thousands of participants in more than

90 communities. By following the guidelines, you're helping
maintain the program’s integrity and its positive impact in BC.



WEEKLY ONLINE REPORT - for Paper Coupons ONLY

Coming to you via reminder email or find the link on the Program Portal

FMNCP - Farmers Markets Week
One Report [June 15 - June 21]

Please report the number of coupons you redeemed at your market during
the dates listed above.

Enter the total for each coupon band colour. If you didn't collect any of a certain
colour, enter 0.

After you submit the form, you'll get a confirmation email. Keep this email for
your records—it also includes a link you can use to edit your response later if
needed.

You can only submit ONE report per week, per market.
Please submit reports promptly to avoid running out of funds.

Due: Monday June 22

* Indicates required question
Email *

Your email

What is the name of your Farmers Market? *

Choose -

Number of $3 Coupons Received- NAVY Bands *

Your answer

Navy Bands

Number of $3 Coupons Received- ORANGE Bands

Your answer

Orange Bands

Number of $10 Fruit and Vegetable Vouchers

s BCFARMERS' MARK|

F ruit & Veg etable 52 NUTRITION COUPON PROGRAM
Voucher

For the purchase of fresh fruits and vegetables
only at participating BC Farmers’ Markets. ﬁ
Value: $10
(= NO CASHVALUE
EXPIRES: DECEMBER 20, 2026

Your answer

Columbia Basin Trust $10 Vouchers
(Columbia Basin markets only)

FMNCP Market & nmoiiioonm

$10

NO CASH VALUE

Value: $10

5: DI R 2

Your answer

Do you have any additional comments, questions or stories to share?

Your answer

FARMERS MARKETS



Farmers Markets Money Flow

BCAFM
Sends
Advance S$
VENDOR
Accept
Coupons or

Card

VENDOR
Give Paper
Coupons to
Market
FARMERS
MARKET
Reimburses
Vendor

FARMERS
MARKET

Reports
Paper
Coupons
Weekly

BCAFM
Sends Funds
When Low

FARMERS
MARKET &
BCAFM
Balance
Funding

FARMERS MARKETS



END OF SEASON LIST OF VENDORS

BC FARMERS' MARKET
NUTRITION COUPON PROGRAM

VendOI' E nrO]-]-ment Form 2023 Report on vendors who enrolled in the BC Farmers' Market Nutrition Coupon Program

Return to nutrition@bcfarmersmarket.org by no later than December 1st, 2023

Farmers' Market: Submitted by:
NAME OF VENDOR Consent to receive
Personal Name Business Name communications from
BCAFM?
BUSINESS NAME 1
2
3
EMAIL 4
5
6
| have read the BC Farmers’ Market Nutrition Coupon Program 7
guidelines, and | agree to follow the rules for accepting 8
FMNCP coupons. I 9
D | agree to share my contact information with the BC Farmers’ 10
Markets to receive updates and information about vendor n
opportunities. (Optional) 12
13
14
Print Name Date
15
16
Signature

FARMERS MARKETS



FARMERS MARKETS

When you report —
we know when you need more funds.

Total $3 $ Value Total $10 Total Value % Total
Coupons Regular Fruit/Veg Digital Redeemed Redemption Payment to
Farmers Market Redeemed Coupons Vouchers $ Value F+V Coupon $ Coupons vs Payments Market
N34 $3,402.00 0] $0.00 0] $0.00 $19,734.58 $23,136.58 88.99% $26,000.00
1091 $33,273.00 0] $0.00 0] $0.00 $33,273.00 97.65% $34,073.00
29344 $88,032.00 9 $90.00 0] $0.00 $15,302.82 $103,424.82 96.54% $107136.82
596 $1,788.00 0] $0.00 0] $0.00 $1,788.00 71.52% $2,500.00
9861 $29,583.00 0] $0.00 0] $0.00 $29,583.00 92.45% $32,000.00
32625 $97,875.00 8 $80.00 0] $0.00 $97,955.00 89.05% $110,000.00
12426 $37,278.00 6 $60.00 0] $0.00 $37,338.00 96.76% $38,588.00
6403 $19,209.00 0] $0.00 0] $0.00 $19,209.00 96.00% $20,009.00
166 $498.00 0] $0.00 0] $0.00 $498.00 100.00% $498.00
22571 $67,713.00 6 $60.00 0] $0.00 $67,773.00 96.82% $70,000.00
294 $882.00 0] $0.00 0] $0.00 $882.00 74.62% $1,182.00
13347 $40,041.00 6 $60.00 0] $0.00 $40,101.00 97.33% $41,201.00
264 $792.00 3 $30.00 0] $0.00 $5,739.18 $6,56118 95.63% $6,86118




FARMERS MARKETS

TWO REPORTS - ONE SURVEY



https://docs.google.com/forms/d/e/1FAIpQLSdAflF60ekCA7DLFDNjQKKayMHUD9uQZnJH6e0biakuKF0_nQ/viewform
https://www.surveymonkey.com/r/23Farmers

FARMERS MARKETS

Mail PAPER Coupons to BCAFM
Every Two Months

June and July August and October and December
September November

Mail first week of

August

Mail first week of Mail first week of Mail when market is done

October December or December 21st




FARMERS MARKETS

1. Bundle
paper
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FARMERS MARKETS

PREPARE FOR CANADA POST

Include
packing
sheet

BC Farmers’ Market Nutrition Coupon Program

Include this packing sheet with your coupon return package

JUNE & JULY

Abbotsford Farm and Country Market

Contact Name:

Contact Email:

Week 1: June 20-26

Week 2: June 27-July 3

Week 3: July 4-10

Week 4: July 11-17

# Pink Coupons:
# Purple Coupons:

# Brown Coupons:

# Pink Coupons:
# Purple Coupons:

# Brown Coupons:

# Pink Coupons:
# Purple Coupons:

# Brown Coupons:

# Pink Coupons:
# Purple Coupons:

# Brown Coupons:

Week 5: July 18-24

Week 6: July 25-31

# Pink Coupons:

# Purple Coupons:

# Brown Coupons:

# Pink Coupons:
# Purple Coupons:

# Brown Coupons:

Attach
prepaid
label

CANADA POSTES Return
Posr CANADA Retour
RPG | PRG

Expedited Parcel™| Colis accélérés™

BC ASSN OF FARMERS MARKETS
208 - 1089 BROADWAY WEST
VANCOUVER BC V6H 1E5

V6H 1E5

S A R M A LR S L L A £ A

IR AR

TRACKING NUMBER 8092 4559 9605 0527 N° DE REPERAGE
A R S S AT R A S SR AT 3

3ender warrants that this item does not contain non-mailable matter.
‘expéditeur garantit que cet envoi ne contient pas d'objet ir i

SIGNATURE

Sender’s Name
Jom de 'exp. : S e St o

jender’s Address
\dressedelexp.:

SPEC 3696 Vx.y
VIN/NIF x.y

8092 4559 9605 0527 < einforyourrcords

FMNCP Return



COMMUNITY PARTNERS

Credit; BC Farmers' Market Trail



COMMUNITY PARTNERS

Enroll participants
based on your allocation

1 spot = 1 household
1 spot # multiple
households

+ an additional step for
community partners with
Nutrition Cards

BC FARMERS' MARKET
NUTRITION COUPON PROGRAM

Recipient Enrollment

For Record-Keeping Only.

This form is for the records of the organization giving you the
coupons. Information about your household will be shared with
the BC Association of Farmers' Markets (BCAFM) anonymously
(without your name).

Coupon Recipient's Name:

About Your Household

Including yourself, how many people in your household are:
Pregnant Seniors/Elders Under 19 years old

Total number of people in your household

Are you or anyone in your household Indigenous? (Optional)

O First Nations O Metis O Inuit O Other

Agreement

By signing below, | confirm that | am eligible to take part
in the BC Farmers’ Market Nutrition Coupon Program and
agree to follow the program guidelines. | understand that:

0O Coupons are meant for lower-income households
| will only use the coupons for myself and my household

[ will not sell, trade, or give my coupons to anyone else

o oo

[ will only sign up for and receive coupons from one
partner organization

Signature:

Date:




COMMUNITY PARTNERS

Report to BCAFM - at the end of the program

BC FARMERS' MARKET
NUTRITION COUPON PROGRAM

Recipient Enrollment

For Record-Keeping Only.

This form is for the records of the organization giving you the
coupons. Information about your household will be shared with
the BC Association of Farmers’ Markets (BCAFM) anonymously
(without your name).

Coupon Recipient’s Name:

About Your Household

Including yourself, how many people in your household are:

Pregnant Seniors/Elders Under 19 years old

Total number of people in your household

Are you or anyone in your household Indigenous? (Optional)

O First Nations O Métis O Inuit O Other

Agreement

By signing below, | confirm that | am eligible to take part
in the BC Farmers” Market Nutrition Coupon Program and
agree to follow the program guidelines. | understand that:

O Coupons are meant for lower-income households
O | will only use the coupons for myself and my household
O lwill not sell, trade, or give my coupons to anyone else

O | will only sign up for and receive coupons from one
partner organization

Signature:

Date:

2023 Report on participants who enrolled in the BC Farmers' Market Nutrition Coupon Program
Please submit this report nutrition@bcfarmersmarket.org by December 1, 2023
Please use whole numbers, and answer Y/N with "y" if it applies

- - First Nations Metis Is the Is the # of children .
Participant Initial . ol . Total #in
Y/N Y/N participant a participant under 19 in

household

senior? YN pregnant? Y/N household

(initials, first name or unique code)

g~ OB (W N =




COMMUNITY PARTNERS

« Explain the
program

Distribute

“How To
Guide”

We provide
these brochures
in English and
many other
languages

BC FARMERS' MARKET
NUTRITION COUPON PROGRAM

How to Use Your

Farmers’ Market
Coupons

You can use your coupons with eligible
vendors at your local farmers’ market. Visit
bcfarmersmarkettrail.com/markets to learn
which farmers’ markets accept coupons.

a /

s |8
Look for :6
these signs

FARMERS MARKET
. __ NUTRITION COUPONS
\\ ACCEPTED HERE -

st Crach: Harela Cupm Haris

N N A N

About the Coupons

¢ Coupons can be used until the market(s) closes for the
season or until December 20, 2026.

¢+ \endors cannot give change for coupons.
¢ Coupons cannot be sold, traded, or transferred.

¢ Ifyou don'tuse all your coupons, please return them to your
community partner.

Questions?

Ask your farmers’ market organizer or community organization.

What Can You Buy with Coupons?

Green Coupons

% & FRESH VEGETABLES,

FRUITS, AND HERBS [}, DAIRY AND EGGS

% VEGETABLE AND

FRUIT PLANTS Z& NuTs

FISH, SEAFOOD,
AND MEAT

(@, DAIRYAND EGGS

Blue Coupons

% & FRESH VEGETABLES,
FRUITS, AND HERBS

% VEGETABLE AND

FRUIT PLANTS Z& Nuts

Yellow Coupons
T 2 0) FISH, SEAFOOD,
) HONEY ‘ AND MEAT

% & FRESH VEGETABLES,
FRUITS, AND HERBS

(&, DAIRY AND EGGS

% VEGETABLE AND

FRUIT PLANTS Z> Nuts

Coupons CANNOT Be Used To Buy

m Coupons can't be used to buy FOODS THAT ARE PREPARED
OR PROCESSED. This includes things like dried fruit, jams,
pickles, sandwiches, bread, baked goods, or beverages.



COMMUNITY PARTNERS

BC FARMERS' MARKET
NUTRITION COUPON PROGRAM

How to Use Your
Nutrition Card

What You’ll Get

*
.

You will receive a Nutrition Card.

Your nutrition funds are loaded onto your card by your
community partner.

EEERL) NUTRITION 123
COUPON Eeac
PROGRAM a
[OFY

TheEC o ke Wtion o g
sy e roins o

1234 5678 9012 3456

allotomat.com

2
bt
=
E|
E
8
s

How It Works

*

Use your card to buy eligible food at participating farmers’
markets.

Vendors will scan the QR code on your card to take payment.
You can shop with any vendor who sells eligible food items.

Your community partner will add funds to your card regularly.
They will tell you when funds are added.

Nutrition Card Brochure

Where You Can Use It

¢ Use your card at participating farmers’ markets in BC.

¢ Ask your community partner for the list of participating

Look for
these signs

farmers’ markets.
[ T8
it 6 [uassers |

FARMERS MARKET
s, NUTRITION COUPONS
ACCEPTED HERE

N\

‘When to Use Your Funds

¢ You can use your funds from June 15th until your local
market season ends or December 20th, 2026.

¢ Any money left on your card after this date will expire.

Check Your Balance

¢ Visit https://allotomat.com/check -
and scan the QR code on the back

of your card.

4 You can also ask a vendor for your
balance after making a purchase.

4 If you want, your community partner can add your email,
so you receive receipts and see your balance.

Important Things to Know , , ’

4 You can only receive coupon funds from one community
partner.

+ Ifyou do not use your funds, they may be given to another
participant.

4 If you have trouble using your card, contact your community
partner.

Lost or Unused Cards

+ Ifyour card is lost or stolen, contact your community partner
right away so they can freeze it and issue a new one.

4 If you are not planning to use your card, please let your
community partner know so it can go to someone else in
need.

4 Please return your card at the end of the market season or
when you are finished using it.

Need Help?

Contact your community partner with any questions.
You can also email:

. nutrition@bcfarmersmarket.or ﬁé

What Can You Buy with Coupons?

Green Coupons

FRESH VEGETABLES,
QO FRUITS, AND HERBS (&) airyanDEGes

VEGETABLE AND
FRUIT PLANTS & nurs

FISH, SEAFOOD,
Blue Coupons ‘ AND MEAT

FRESH VEGETABLES,
%o FRUITS, AND HERBS | [Ch DAIRY AND EGGS

VEGETABLE AND
% FRUIT PLANTS &% wuts

Yellow Coupons

@ ) ' FISH, SEAFOOD,
e @ 2 HONEY AND MEAT

FRESH VEGETABLES,
QO FRUITS, AND HERBS (& paryanp eces

VEGETABLE AND
% FRUIT PLANTS &% nuts

Coupons CANNOT Be Used To Buy

n Coupons can't be used to buy FOODS THAT ARE PREPARED
OR PROCESSED. This includes things like dried fruit, jams,
pickles, sandwiches, bread, baked goods, or beverages.



COMMUNITY PARTNERS

Distribute Paper
Coupons

Provide and
Reload Nutrition
Cards - mostly
automatic




COMMUNITY PARTNERS

Check In/Support

Connect with
participants to support
success and reduce
barriers




COMMUNITY PARTNERS

Participants shop at Farmers’ Markets




V) weekly Reporting of Paper Coupons
Coming to you via reminder email or find the
[iInk on the Program Portal

-~ , How many coupon SHEETS did you distribute? *

E

e
8¢ FaRwess'

MARKETS

2026 BC FARMERS' MARKET NUTRITION COUPON PROGRAM

SN 0 RS MARKTY G W AR wascry SN Bt warn
T wormnon couron rocass TG wThimow Cosron Peochas TG WTRITION COUPON PROGRAM

FMNCP - Community Partners @.
Week One Report [Jun 15- Jun 21] e

Couron procam
Please report the number of coupon SHEETS you distributed to participants ;_’:,,_;....T;;.
during the dates listed above. : swara s
" rocsmanns

If you gave out sheets ahead of the program start date, you can include them in & wn
this report.
After you submit the form, you'll get a confirmation email. Keep this email for S I WY S T T

R . . . . woTinoN courca rostau TG uThmon Coupon oG T NSTRTON COUPGN PROGAAN
your records—it also includes a link you can use to edit your response later if
needed.

You can only submit ONE report per week, per organization.

Due: Monday June 22

* Indicates required question Your answer

Email *

What (if any) food literacy activities did you undertake this week?
Your email

Your answer

What is the name of your organization *

Do you have any other questions, challenges or stories to share?
Choose v

COMMUNITY PART

Your answer




COMMUNITY PARTNERS

Two FMNCP Grants Available

Transportation Vegetable &
Grant Fruit Grant
Up to $300 to Up to $100 to
support buy veggies and
participants fruit from your
getting to the market for your
market activities



COMMUNITY PARTNERS

Two Reports - One Survey

ONE TIME

Participant
Survey

EVERY WEEK

Paper Coupon
Sheet
Distribution

Report

ONE TIME

Participant
Report


https://docs.google.com/forms/d/e/1FAIpQLSeANXZ3WKKEBvOBwItAV21dL-mVTyY8EIb3EG3cTMSfzYgjHQ/viewform?usp=sf_link
https://www.surveymonkey.com/r/23Participant

Target Populations




TARGET POPULATIONS
Ministry of Health Funded Coupons

Pregnant Persons The participant should be pregnant at time of enrollment. You can
continue to support them for the remainder of the season even if
they are no longer pregnant.

Families with Priority is for families with children up to the age of 6, however
: families with children up to age 19 may be included.
Children

Seniors/EIders We do not provide an age cutoff to qualify as a senior/elder.
Partners are welcome to set their own age cutoff at their discretion
or allow people to self-identify.

For allocations that are funded with external funding, recipients must be lower income, but they are not required to

be in the target populations, though they may!
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nutrition@bcfarmersmarket.org







Barry's
experience as
a vendor

Barry's Bees, Pender Island Farmers Market




Governance

of the Project

The Tomat platform is a non-profit project,
based on the pooling of resources for the
management, support and development of a

digital solution between different food coupon
programs.



Project Leadership

This project is led by the Collectif Récolte and includes a
steering committee composed of 5 organizations
managing coupon programs across Canada:

* BC Association of Farmers Markets (FMNCP)
* Carrrefour Solidaire (Quebec - Carte Proximité)

* Roots Community Food Centre (Thunder Bay,
Ontario)

* Mobile Food Market (Halifax — Market Bucks)

* Islands Wellness Society (Haida Gwaii — Feed the
People Foodbank)




€5 fowar \\ ABOUT

' * The Nutrition Card replaces paper
coupons with reloadable cards

* Partners can easily manage
participant data, issue cards and
set up automatic recurring funds
according to customizable rules.

XTI 0 NUTRITION

i COUPON

~ PROGRAM

The BC Farmers' Market Nutrition Coupon Program
is supported by the Province of BC,
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Reconciliation report

Name

@ tomat

Cash register

ABOUT

The platform is secure and does not transfer any
real funds — it records transactions with vendors

and then reports are available to the vendor and
market manager.

Funds are paid to the vendors by the farmers
markets, as normal.

)  Interval from

5 13/02/2026 X ] to [ &) 20/02/2026 X

[ Last year ] [ Current year ] [ Last month ] [ All time ]

Amount owed

Quinntessential Farm

Caisse - FMNCP Test Market [ Quinntessential Farm

$25.36




1)

2)

3)

4)

5)

Made in Canada!

Saves money.
Printing and shipping
coupons

Saves time.
No more counting and
bundling

Resolved $3
denomination
challenges.

i.e. giving change.

Improves participant
experience.
Reloadable cards, less
stigma



WHAT THE VENDOR NEEDS



* VENDORS
Processing a
Transaction at
the Market




 Market
Managers
How to Set
Up Your
Account

i,
e
‘i\\

FMNCP X Tomat

How to Set Up Your Account

\*’\""‘(\‘e’L (S



Community Partners

FMNCP X Tomat
Setting Up Participants







6 Regional Coordinators

The Interior, Mandy Drescher

Kootenay/Columbia Basin, Erna Jensen

Fraser Valley and Metro Vancouver, Melika Mallakzadeh
The North and Cariboo, Jutta Schoenhardt

Vancouver Coastal, Emily Lorenz

Vancouver Island and Gulf Islands, Kerri Fulop



Program Portal — Your 24/7 Concierge

BC FARMERS’ b L buyse | [som sennc] | upoares
MARKETS

Find a BC Farmers' Market | Why BC Farmers' Markets | Contact Us

For Markets & Vendors | Events | Membership | Coupon Program | About Us
How It Works
Where it Operates
Buy Coupons
Get Involved

Supporting Farmers’ Markets

Community Partners

Farmers’ markets are quintessentially grassroots -
formed

Farmers' Markets

from the ground up as a collective of common interests, ™ : Individuals
passions, and a desire to enjoy locally sourced food.

Support the Program \

WHY BC FARMERS' MARKETS : Partner Portal




BC FARMERS'

MARKETS

2026 BCAFM Membership Update

Photo Credit: BC Farmers’ Market Trail & Johann Vincent
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Accessibility at the
Farmers Market -
Toolkit & Scoresheet

BC Association of Farmers’ Markets

Accessibility at the
Farmers Market




What's Inside the Toolkit

Physical
Accessibility for Signage & Vendor & Stall Restroom Seating and Rest
Individuals with Information Access Accessibility Accessibility Areas
Mobility Challenges

Transportation & Cognitive Hearing & Speech
Drop-off Zones Disabilities Disabilities

e Cultural Inclusivity Ses=s Inclusive Marketing

& Communication

Farmers Market
Accessibility Self-
Assessment Score

Sheet

Example of
accessible vendor gmed Funding Resources
booth



®l& EASY TO
READ, HIGH |
CONTRAST SIGN A=S

e

Signage Supporting
Underrepresented
Communities ——

15 ‘ Include Nutritional Info

~ = = -
AN e | _ g
.g‘iﬁ“ 3 e . ;

< Pathway 3 Feet Wide ——— "

72T e
Tables 32-39" iy
Above Ground L

S .

Free of Obstacles, Even Groun

Instructions: For each section, score the market from 1 to 5, with 1 being the least
accessible and 5 being fully accessible. Use the comment section to provide examples or

describe areas for improvement.

Physical Space Accessibility

Criteria

Score (1-5)

Comments/Notes

Entrances & Exits: Wide enough for
wheelchairs, walkers, and strollers? Ramps
available where needed?

Pathways: Are paths within the market
smooth, well-maintained, and free of
obstacles?

Rest Areas: Is there seating available at
regular intervals? Are there shaded areas?

Parking: Are there designated accessible
parking spaces near the entrance? Is there
clear signage?

Restrooms: Are accessible restrooms
available and easy to locate?

Booth Accessibility: Are vendor booths set up
to be easily accessible to all, with counters at
appropriate heights for wheelchair users?

Signage: Are signs clear, large, and easy to
read? |s Braille available?

Sound & Visual Accessibility: Is there a PA
system for announcements or any visual aids
for deaf/hard-of-hearing visitors?

Accessibility at the Farmers,



Big Massive
Thanks for your

Advocacy

e Lettersto the
Minister of Health
poured in from
Farmers Markets,
Community
Partners and
Participants.

« MLAS and
Municipalities
sent over 50
letters to the
Ministry of Health.

CITY OF CHILLIWACK
OFFICE OF THE MAYOR

CITY OF

Quesnel

CHeTwynD

mm DISTRICT OF ==

Office of Mayor and Council

District of Chetwynd

Box 357
Chetwynd, BC
Canada VOC 1J0

tel: (250) 401-4100

fax: (250) 401-4101
email: d-chet@gochetwynd.com

DISTRICT OF LILLOOET

LiILLOOET

615 Main Street, PO Box 610
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P.O Box 40
4310 Field St.
Hazelton, B.C. VOJ 1Y0

March 11, 2026

Community Office:
Raj Chouhan, MLA

Burnaby- New West
5234 Rumble Street

b)’(wds anih Z/u,u( fwg/,(,!, b{mé ‘.ac;p,f[/és ./

Burnaby, BC V5J 2B6

Legislative Office: RS

Koot

Vi
%ﬂ: AsLee
7/

[

Lillooet, BC VOK 1VO

Corporation of the
VILLAGE OF HAZELTON
Office of the Mayor

e

Tel (250) 842-5991
Fax (250) 842-5152
www.hazelton.ca

Raj Chouhan, MLA Y
Burnaby- New West ~~ = Office of the Mayor

Parliament Buildings %4; =
Victoria, BC V8V 1X4 7 aLe®

Our File No. 0400-20-MOH

February 25, 2026

of BRITISH COLUMBIA

LEGISLATIVE ASSEMBLY

hone: 250.723.2146
Fax: 250.723.1003
portalberni.ca

Lorne Doerkson, MLA
Cariboo-Chilcotin



Federal Advocacy - All Summer

Meet up with your Member of
Parliament

Invite them to visit the farmers market for !

. . . ER VILLAGE
a including farmers and the community LA/% Lot
partners. e ek

SUNDAYS

d

E
Talk to them about the value of your JJ%TY 1&25
farmers markets, support for local Auggﬁ 13& 2z
agriculture and the budget ~illageMarket.COM

recommendations we submitted in May.

Or attend their Ba r-b_q ue if they ca n’t Jill McKnight, 2" from left, former co-market manager of the Ladner Village Market and
current Federal Minister of Veteran Affairs, photo by Dani Penaloza
make the market.



BC FARMERS’ MARKET
‘ﬁm NUTRITION COUPON PROGRAM

Thank You!

Contact Us

nutrition @bcfarmersmarket.org
604-734-9797

bcfarmersmarket.org
bcfarmersmarkettrail.com

Follow Us

@bcfarmersmarket
Bl @scarm
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