
2026 Launch and Orientation

Photo Credit: West End Farmers 
Market (Vancouver)  and Emily 
Lorenz



Agenda

• Listen and Learn – Indigenous 
Reconciliation

• FMNCP Program Overview and 
Operations

• BCAFM 2026 Marketing
• Nutrition Card Operations 
• Accessibility Tool Kit
• Program Advocacy
• Receive Your Materials

Photo credit: Lillooet Farmers Market and Emily Lorenz



“ These coupons have made an 
immense difference for my family. 
Instead of choosing between paying 
bills and buying fresh food, I can 
nourish my kids with healthy, local 
produce. It has changed our lives.”

• Katherine, Vernon BC
Single, Indigenous, mother of three

4Photo Credit: Lillooet Farmers Market & Emily Lorenz



EQUITY, JUSTICE, 
DECOLONIZATION 
STATEMENT OF PURPOSE

BCAFM is committed to knowledge sharing 
for the gathering, raising and growing of 
food, mitigating the impacts of climate 
change, and works towards eradicating 
poverty and inequitable gatekeeping. 
BCAFM is committed to also approaching 
these through a decolonization lens. 
BCAFM is committed to Indigenous 
Reconciliation and Indigenous Food 
Sovereignty in BC and the 
interconnections between farmers 
markets and thriving Indigenous 
communities. BCAFM will focus its EJDI 
actions to actively engaging in movements 
to ensure all BC residents have sufficient 
income and resources so they can afford 
to buy healthful and culturally appropriate 
foods; prioritize dismantling systemic 
barriers that restrict access to spaces and 
knowledge for growing, raising and 
gathering food.





https://form.jotform.com/261185229222049



About

Farmers’ Market Nutrition 
Coupon Program

Photo Credit: Riley Park Market (Vancouver) and Emily 
Lorenz



• Increase access to healthy 

local food for lower-income 

pregnant people, families 

with children and 

seniors/elders

• To improve the health of 

lower-income British 

Columbians

FMNCP Objectives

White Rock Farmers Market and Emily Lorenz



To improve the 

economic prosperity 

of British Columbia 

farmers who sell at 

BC farmers’ markets.

FMNCP Objectives

Lillooet Farmers Market and Emily Lorenz



Supported by 
the Province of British 

Columbia

Photo provided by Port Alberni Farmers Market



Timeline 
First Day: 

Monday, June 15

Last Day: 
Sunday, Dec 20

16 weeks at $27/week
Up to 27 weeks to redeem



for 2026

Nutrition Card 
expands to 

53+ communities



2026
Coupons



Additional Paper 
Version

Feeding Futures
Most likely to be seen in these communities

• Vanderhoof
• Burns Lake
• Delta
• Kimberley
• Invermere
• Golden
• Penticton (Nutrition Cards)



Administering the Farmers’ Market 
Nutrition Coupon Program

Credit: BC Farmers’ Market 
Trail & Thomas Nowaczynski



Your Role and Responsibilities
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West End Farmers Makret (Vancouver) and Emily Lorenz



Trails Incredible Farmers Market  & Thomas Nowaczynski 

1,211 farmers/producers redeemed coupons and 
were reimbursed 100%

Participants spent an average of $10 of their own 
money each market visit.​

• Income from coupons $3.7M
• Est. Income from participants $1.7M.
• Total direct funds to BC farmers $5.4M.

Impact on BC Farmers 
in 2025



ENROLL VENDORS

• At every farmers 
market the vendor 
attends.

• There is an additional, 
simple registration for 
Nutrition Card 
Markets
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INFORMATION 

FOR ELIGIBLE 

VENDORS
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FOR ELIGIBLE 

VENDORS



INFO FOR 
VENDORS 
WITHOUT 
ELIGIBLE 

ITEMS
Credit: BC Farmers’ Market 

Trail & Jess Clark
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WEEKLY ONLINE REPORT - for Paper Coupons ONLY
Coming to you via reminder email or find the link on the Program Portal
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Farmers Markets Money Flow

BCAFM 
Sends 

Advance $$ 

VENDOR 
Accept 

Coupons or 
Card

VENDOR 
Give Paper 
Coupons to 

Market

FARMERS 
MARKET

Reimburses 
Vendor

FARMERS 
MARKET

Reports 
Paper 

Coupons  
Weekly

BCAFM 
Sends Funds 
When Low

FARMERS 
MARKET & 

BCAFM 
Balance 
Funding
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END OF SEASON LIST OF VENDORS

Credit: BC Farmers’ Market 
Trail & Jess Clark
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Credit: BC Farmers’ Market 
Trail & Jordan Dyck

When you report – 
we know when you need more funds.

FA
R

M
ER

S 
M

A
R

K
ET

S



TWO REPORTS - ONE SURVEY
 

Report

Survey

WEEKLY

Paper Coupons 
Redeemed 

Report

ANNUAL

Vendor 
Report

ANNUAL 

Vendor 
Survey
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https://docs.google.com/forms/d/e/1FAIpQLSdAflF60ekCA7DLFDNjQKKayMHUD9uQZnJH6e0biakuKF0_nQ/viewform
https://www.surveymonkey.com/r/23Farmers


Mail PAPER Coupons to BCAFM 

Every Two Months

Credit: BC Farmers’ Market 
Trail

June and July August and 
September

October and 
November

December

Mail first week of 

August
Mail first week of 

October
Mail first week of 

December
Mail when market is done 

or December 21st
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1. Bundle 
paper 
coupons by 
week 

2. Label 
bundle

Credit: BC Farmers’ Market 
Trail

F
A

R
M

E
R

S
 M

A
R

K
E

T
S



Pack coupons with 
dignity and grace

 

Credit: BC Farmers’ Market 
Trail
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PREPARE FOR CANADA POST

 

Attach 
prepaid 

label
Include 
packing 
sheet
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Credit: BC Farmers’ Market Trail
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Credit: BC Farmers’ Market 
Trail & Jordan DyckC
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Enroll participants 
based on your allocation 

1 spot = 1 household 
1 spot ≠ multiple 
households

+ an additional step for 
community partners with 
Nutrition Cards 



Report to BCAFM – at the end of the program
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• Explain the 
program

• Distribute 
“How To 
Guide”

We provide 
these brochures 
in English and 

many other 
languages
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Nutrition Card Brochure



Credit: BC Farmers’ Market 
Trail & Jordan Dyck

• Distribute Paper 
Coupons

• Provide and 
Reload Nutrition 
Cards – mostly 
automatic
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Credit: BC Farmers’ Market 
Trail & Jordan Dyck

Check In/Support

Connect with 
participants to support 

success and reduce 
barriers
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Credit: BC Farmers’ Market 
Trail & Jordan Dyck

Participants shop at Farmers’ Markets
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Weekly Reporting of Paper Coupons
Coming to you via reminder email or find the 
link on the Program Portal
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Transportation 
Grant

Up to $300 to 
support 

participants 
getting to the 

market

Vegetable & 
Fruit Grant

Up to $100 to 
buy veggies and 
fruit from your 
market for your 

activities

Two FMNCP Grants Available
C

O
M

M
U

N
IT

Y
 P

A
R

T
N

E
R

S



Report

Survey

EVERY WEEK

Paper Coupon 
Sheet 

Distribution 
Report

ONE TIME

Participant 
Report

ONE TIME

Participant 
Survey

Two Reports  - One Survey
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https://docs.google.com/forms/d/e/1FAIpQLSeANXZ3WKKEBvOBwItAV21dL-mVTyY8EIb3EG3cTMSfzYgjHQ/viewform?usp=sf_link
https://www.surveymonkey.com/r/23Participant


Target Populations



Mount Pleasant Farmers Market & Jasmine Noble

TARGET POPULATIONS
Ministry of Health Funded Coupons

Pregnant Persons The participant should be pregnant at time of enrollment. You can 
continue to support them for the remainder of the season even if 
they are no longer pregnant.

Families with 
Children

Priority is for families with children up to the age of 6, however 
families with children up to age 19 may be included.

Seniors/Elders We do not provide an age cutoff to qualify as a senior/elder. 
Partners are welcome to set their own age cutoff at their discretion 
or allow people to self-identify. 

For allocations that are funded with external funding, recipients must be lower income, but they are not required to 
be in the target populations, though they may!



+





Barry's 
experience as 

a vendor

Barry's Bees, Pender Island Farmers Market



Governance 
of the Project

The Tomat platform is a non-profit project, 
based on the pooling of resources for the 
management, support and development of a 
digital solution between different food coupon 
programs.



Project Leadership

This project is led by the Collectif Récolte and includes a 
steering committee composed of 5 organizations 
managing coupon programs across Canada:

• BC Association of Farmers Markets (FMNCP)

• Carrrefour Solidaire (Quebec - Carte Proximité)

• Roots Community Food Centre (Thunder Bay, 
Ontario)

• Mobile Food Market (Halifax — Market Bucks)

• Islands Wellness Society (Haida Gwaii — Feed the 
People Foodbank)



ABOUT

• The Nutrition Card replaces paper 
coupons with reloadable cards

• Partners can easily manage 
participant data, issue cards and 
set up automatic recurring funds 
according to customizable rules. 



ABOUT

The platform is secure and does not transfer any 
real funds — it records transactions with vendors 
and then reports are available to the vendor and 
market manager. 

Funds are paid to the vendors by the farmers 
markets, as normal.



WHY?

1) Made in Canada!

2) Saves money. 
Printing and shipping 
coupons

3) Saves time. 
No more counting and 
bundling

4) Resolved $3 
denomination 
challenges.
i.e. giving change.

5) Improves participant 
experience. 
Reloadable cards, less 
stigma



WHAT THE VENDOR NEEDS

A SMART DEVICE CAPABLE OF OPENING 
A WEBSITE AND WITH A WORKING 

CAMERA.

WI-FI OR DATA CONNECTION (WORK 
AROUNDS AVAILABLE FOR OCCASIONAL 

OUTAGES).

EMAIL ADDRESS TO SET UP ACCOUNT 
AND USE AS LOGIN.



• VENDORS 
Processing a 
Transaction at 
the Market



• Market 
Managers
How to Set 
Up Your 
Account



Community Partners



Tools & Resources
Credit: BC Farmers’ Market Trail 

& Thomas Nowaczynski



The Interior, Mandy Drescher

Kootenay/Columbia Basin, Erna Jensen

Fraser Valley and Metro Vancouver, Melika Mallakzadeh

The North and Cariboo, Jutta Schoenhardt

Vancouver Coastal, Emily Lorenz

Vancouver Island and Gulf Islands, Kerri Fulop

6 Regional Coordinators



Program Portal – Your 24/7 Concierge



2026 BCAFM Membership Update

Photo Credit: BC Farmers’ Market Trail & Johann Vincent





Accessibility at the 
Farmers Market –
Toolkit & Scoresheet



What’s Inside the Toolkit

Physical 
Accessibility for 
Individuals with 

Mobility Challenges 

Signage & 
Information Access 

Vendor & Stall 
Accessibility 

Restroom 
Accessibility 

Seating and Rest 
Areas 

Transportation & 
Drop-off Zones

Cognitive 
Disabilities

Hearing & Speech 
Disabilities

Cultural Inclusivity
Inclusive Marketing 
& Communication

Farmers Market 
Accessibility Self-
Assessment Score 

Sheet

Example of 
accessible vendor 

booth
Funding Resources





Big Massive 
Thanks for your 
Advocacy
• Letters to the 

Minister of Health 
poured in from 
Farmers Markets, 
Community 
Partners and 
Participants.

• MLAs and 
Municipalities 
sent over 50 
letters to the 
Ministry of Health.



Federal Advocacy – All Summer

Meet up with your Member of 
Parliament

Invite them to visit the farmers market for 
a including farmers and the community 
partners. 

Talk to them about the value of your 
farmers markets, support for local 
agriculture and the budget 
recommendations we submitted in May.

Or attend their Bar-b-que if they can’t 
make the market.

Jill McKnight, 2nd from left, former co-market manager of the Ladner Village Market and 
current Federal Minister of Veteran Affairs, photo by Dani Penaloza



@bcfarmersmarket

Contact Us 

nutrition@bcfarmersmarket.org
604-734-9797

bcfarmersmarket.org
bcfarmersmarkettrail.com

West End Farmers Market (Vancouver & Emily Lorenz

Follow Us

@BCAFM

Thank You!
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