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Why Refresh?



Strategic Goals BCAFM BRAND ENHANCEMENT

• Updating

• Website

• All communication channels

BROADEN BCAFM  ROLE

• Expand role

- Market Boards

- Market Management

- Vendors

• Associate members



BC FARMERS’ MARKETS

Connecting People  

to Local Food, Farmers, Community



• Format limits usage, not versatile

• Difficult to “read” when small

• Dated, not connecting

• Does not tap into local food momentum

Brand Assessment - Logo

• Disconnected from primary logo

• No connect in community to Farmers’ Market

• Typography, good blend of modern, rustic

• Block logo allows variety in applications

BRAND REVIEW



Brand Assessment - Marketing

Existing marketing materials set a positive tone –

showing farmers’ markets as exciting, relevant and 

reflect the importance of local food.

Concerns:

• Lack continuity with each other

• Logo does not stand out

• Some imagery is cliché, used by others

Without a strong BC Farmers’ Market brand, it’s 

difficult to differentiate from large grocers.

BRAND REVIEW



• Website has helpful info, lacks intuitive structure

• Not mobile-friendly, dated design

• Outdated CMS, difficult to self-edit

• Home page does not promote site assets 

• Confusing for two audience segments

• Coupon program not well promoted 

• Footer & sidebars - not well-utilized

• Improve tie to Social Media

BRAND REVIEW

Brand Assessment - Website



Connection

Community

Supportive

Rebranding Strategy

Local

REFERENCED/CONSULTED

• Board Feedback; interviews, 

surveys, meeting notes

• 2012 Initial Insights – Junxion

• 2013 Trust Brand Manifesto –

Junxion

• 2014 Strategic Plan

• 2016 Member Survey

• 2017 Market Research

• 2017 Market Strategy

• Audit of Famers’ Market Logos

• Audit of Farmers’ Market 

Association Logos

GUIDANCE

• Avoid clichés

• Speak to young and older 

• Vibrant Farmers’ markets: eat 

local, good for community

• Used on multiple materials

• Social media applications

• Connect to Market Trail branding

Relevant



BC Farmers’ Market Logo



Imagery Symbolization:

Picked Apple: 

Freshness and health

Growing Carrot: 

Earth and growth

Free-range Chickens: 

Ethical practices 

Logo Design Rationale

Shapes represent building a 

community

Colour mosaic represents 

diversity, vibrance

Together BC Farmers’ is local

Shape inspired by market stalls 

A badge, a collective purpose





Website
BC Farmers’ Markets





FOCUS

• Function, Structure, Ease of use

• Intuitive, better way-finding 

• Serve needs of BCAFM members

• Flexibility for growth, change

• Back end – set up for easy updating

GOALS

• Clean page layouts

• Bright and friendly, modern

• Functional “Tools & Resources”

• Responsive, resizes for smart devices

Rationale



Home

Two tiered navigation

Keeps important info from being hidden

Image slider with key messages

Sliders to promote BCAFM and BCAFM events

Events and Recent News

Easy admin for changes as needed



For Markets and Vendors banner:

Quick access to tools, resources, assets

Way-finding banners 

Customizable, directs to sources 

of information 

Home

Social Media 

Instagram feed and to facebook & twitter



Resources & Tools
Organized into 3 needs:

Tools for Boards

Tools for Market Managers

Tools for Vendors

Further organized by 

Topic Categories

Tools and Resources



Events Calendar Webinars & Workshops



Membership Our Story



Why Farmers’ Markets Coupon Program



Summary

Connection

Community

Supportive

Local

Relevant



Thank You
BC Farmers’ Markets

www.farmfooddrink.ca


