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Cape Scott Provincial Park



Global Tourism Growth



GDP By Primary Resource Industry







Co-operative Marketing 
Partnerships Program

Cathedral Grove



$4 MILLION
140 communities and 12 sectors

Dennis Lake in Smithers



Community Consortium: Experience Nk’Mip



Sectors: Backcountry Lodges Of BC 
Association



BC Association of Farmers’ Markets 



BCAFM CONFERENCE:
@ Kimberley, BC     Mar 8 to 10, 2019

Heather O’Hara - Executive Director
BC Association of Farmers’ Markets 



Fast Facts: BC Farmers’ Markets

10 Regions 

3,000 Vendors

1,000+ BC farmers
BC small scale food processors 
BC craft beer, wine & spirits
BC artisans & crafters

Market DIVERSITY
S, M, L
Urban & Rural
6 TO 200 Vendors

145+ BCAFM Farmers’ Market Members

Key direct sales channel for :



BCFarmersMarketTrail.com
#BCFarmersMarketTrail



WHY: A BC Farmers’ Market Trail

ELEVATE: Taking farmers’ markets, an 
existing tourism asset and local economy 
driver, to the next level, branding and 
positioning.

CONNECT + COLLABORATE: Desire for 
greater regional marketing collaboration by 
individual farmers markets + connecting 
communities regionally. 

ANCHOR: Need for a strong consumer 
facing identity + hub + to link + promote BC 
farmers’ markets to tourists + locals alike.

ANIMATE + ACTIVATE: A tool to activate + 
animate with new campaigns and activities 
@ markets, @ regional and @ province level.

* 2019:  Persephone Beer Collaboration + Buy BC



BIG GOALS:
Position BC farmers’ markets as
Agritourism + Culinary Destinations

Increase Direct Sales for Agri-Food 
businesses at farmers’ markets.
* farmers’ markets are the leading sales +distribution channel 

for farmers in the Kootenay Rockies & Columbia Basin

Increase Tourism Revenue in 110+ 
communities where markets operate

Increase Shoppers (tourists + locals) 
at farmers’ markets

Elevate brand equity of BC farmers’
markets, small scale farmers + prepared foods around the world.



2018: Trail STARTUP COLLABORATORS

CREATIVE PARTNER:
The Number

LEAD ORGANIZATION:
BC Association of Farmers’ Markets 

STARTUP INVESTORS:
Destination BC
Columbia Basin Trust
Kootenay Rockies Tourism
BC Association of Farmers’ Markets

PROVINCIAL LISTINGS 
+ REGIONAL FOCUS 
Kootenay Rockies & Columbia Basin



OUR APPROACH: Building the Trail
START UP

INVESTORS

Destination BC
Key Regional Funder

Columbia Basin Trust
Regional DMO

Kootenay Rockies Tourism
BC Association of Farmers’ Markets

GROW + SUSTAIN
+ Local Visitor Centres
+ Municipal & Regional Governments
+ Buy BC, Ec Dev, M of Ag
+ Other Business

Digital Advertising     Sponsorship    Food + Ag Value Chain 
(chefs, restaurants, producer associations, health + lifestyle, bricks & mortar)      



OUR APPROACH: Building the Trail
AUTHENTICITY
Real, Local Voices 

‘Social Media Animators’
Story Telling – Market + Farm & Food

Bringing the farm to the farmers’ market

BUILDING CAPACITY
Training + Tools for Markets

Social Media Animators
Individuality and leveraging the Trail to promote your market

LOCAL ECONOMY
The local economy in action

Imagery + Narrative

DIGITAL ADVERTISING
Financial Sustainability + NEW Engagement Opportunities

CONTENT



IMPACT

• First month, 11,000 + new users
• 1,200+ regional, professional photos
• Social Media Training @ Markets
• PR + media
• New relationships + engagement



2019 EXPANSION

Cariboo Chilcotin Coast

Northern BC

Sunshine Coast

Vancouver Island & Gulf 
Islands

4 NEW REGIONS



2020 EXPANSION

City of Vancouver

Fraser Valley

Metro Vancouver

Sea to Sky

Thompson Okanagan

FINAL REGIONS

* pending funding + investment



AMPLIFY

#BCFarmersMarketTrail

@BCFarmersMarket
#BCFarmersMarket

bcfarmersmarkettrail.com



HelloBC.com
Mobile-first  Design

• Delivers content on any device
• Quick, responsive and intuitive user experience





HelloBC Listings Program



DestinationBC.ca
Corporate Website





Kimberley

Remarkable Experiences



Panorama Mountain Resort

Takeaways 



Fernie Alpine Resort

Belinda Ewald-Middleton
Co-op Marketing Programs Coordinator, 

Belinda.Ewald-Middleton@DestinationBC.ca
Coop@DestinationBC.ca

DestinationBC.ca
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